CURRICULUM OVERVIEW: KS5 BUSINESS

Course content:

This exciting new course is delivered in a way which allows students to study Business Studies in a holistic way. Students will be introduced to ‘Business’ by using
key business models, theories and techniques to support the analysis of current business issues and situations. The content of the course is designed to engage
students through topics and issues that are relevant in today’s society which include key contemporary developments such as digital technology, business ethics,
and globalisation.

Students will develop the knowledge and skills needed to analyse data, think critically about issues and make informed decisions — all skills that are needed for
further study and employment.

Skills Gained from Taking this Course

You'll learn how to analyse competitive environments and markets; assess how ethical, environmental and technological factors influence decision making; use a
range of quantitative and non-quantitative data to evaluate strategic and functional options; understand how decision made affect stakeholders and how they
will respond. You'll also develop your critical analysis, decision-making and problem-solving skills.

The knowledge and skills gained on this course can be utilised in a huge range of business and management fields, are transferable across many areas of study
and professions and can be used to manage your personal decision-making, planning and finances

Entry Suggestions

Minimum Required GCSE Grade - Subject specific
English Language: 5 and Mathematics: 5

What careers can the study of Business lead to?

A-level Business Studies opens up many options for students at university, and there are many courses available with permutations of
Business/Management/Administration/ Accounting and Finance.

Business and Management graduates typically progress to careers in areas such as business development, marketing, recruitment and banking, although plenty
of other options are available.

Qualification: Edexcel A-Level Business Link to A Level specification:

https://qualifications.pearson.com/en/qualifications/edexcel-a-levels/business-2015.html




Year 12 curriculum overview

Content Cycle 1 Cycle 2 Cycle 3 Cycle 4 Cycle 5 Cycle 6
1.1.1 The 1.3.2 Branding and 1.5.1 Role of an 2.2.4 Budgets 2.5.1 Economic 3.1.1 Corporate objectives
market promotion entrepreneur influences
1.1.2 Market 1.3.3 Pricing strategies 1.5.2 Entrepreneurial 2.3.1 Profit 2.5.2 Legislation 3.4.1 Corporate influences
research motives and characteristics
1.1.3 Market 1.3.4 Distribution 1.5.6 Moving from 2.3.2 Liquidity Revision and AS level | 3.4.4 Business ethics
positioning entrepreneur to leader exam preparation
1.2.1 Demand | 1.3.5 Marketing strategy | 1.5.3 Business objective 2.3.3 Business failure 3.4.3 Shareholders versus
stakeholders
1.2.2 Supply 1.4.1 Approaches to 1.5.4 Forms of business 2.4.1 Production, productivity 3.4.2 Corporate culture
staffing and efficiency E
1.2.3 Markets | 1.4.2 Recruitment, 1.5.5 Business choices 2.4.2 Capacity utilisation < 3.1.2 Theories of corporate
selection and training strategy
1.2.4 Price 1.4.3 Organisation 2.1.1 Internal finance 2.4.3 Stock control x 3.1.3 SWOT analysis
elasticity of design 2.1.2 External finance m
demand (PED)
1.2.5 Income 1.4.4 Motivation in 2.1.3 Liability 2.4.4 Quality management A 3.1.4 Impact of external
elasticity of theory and practice m influences
demand (YED) >
1.3.1 1.4.5 Leadership 2.1.4 Planning I I I 3.2.1 Growth
Product/service
design A
1.3.2 Branding 2.2.1 Sales forecasting m 3.2.2 Mergers and takeovers
and promotion <
2.2.2 Sales, revenue and 3.2.3 Organic growth
costs
2.2.2 Sales, revenue and 3.2.4 Reasons for staying
costs small
2.2.3 Break-even
Assessment Unit tests Unit test Unit test Unit test AS exam Unit test
Mock exam Mock exam




Exam structure:

There are two AS level papers, each comprising 80 marks and 1 hour and

30 minutes in duration.

Paper 1
Marketing and people

Total marks: 80
Weighting: 50%
Exam time: 1hr 30

Questions in Section A and B
drawn from Theme 1 content.
Question in Section C drawn from
Theme 1 and Theme 2 content.

Section A: Based on stimulus material.
One data response question comprising a
number of parts.

Section B: Based on stimulus material.
One data response guestion comprising a
number of parts.

Section C: Based on stimulus material.

One extended open-response question,
requiring students to make connections across
Theme 1 and Theme 2.

Paper 2
Managing business activities

Total marks: 80
Weighting: 50%
Exam time: 1hr 30

Questions in Section A and B
drawn from Theme 2 content.
Question in Section C drawn from
Theme 2 and Theme 1 content.

Section A: Based on stimulus material.
One data response guestion comprising a
number of parts.

Section B: Based on stimulus material.
One data response question comprising a
number of parts.

Section C: Based on stimulus material.

One extended open-response question,
requiring students to make connections across
Theme 1 and Theme 2.




Year 13 curriculum overview

Content Cycle 1 Cycle 2 Cycle 3 Cycle 4 Cycle 5 Cycle 6

3.3.1 Quantitative 3.5.3 Human resources | 4.1.5 Trading blocs 4.4.1 The impact of MNCs
sales forecasting
3.3.2 Investment 3.6.1 Causes and 4.2.1 Conditions that prompt | 4.4.2 Ethics
appraisal effects of change trade
3.3.3 Decision trees | 3.6.2 Key factors in 4.2.2 Assessment of a country | 4.4.3 Controlling MNCs

change as a market
3.3.4 Critical Path 3.6.3 Scenario planning | 4.2.3 Assessment of a country | Exam preparation
Analysis as a production location

O

3.5.1 Interpretation | 4.1.1 Growing 4.2.4 Reasons for global m
of financial economies mergers or joint ventures
statements O
3.5.2 Ratio analysis | 4.1.2 International 4.2.5 Global competitiveness >

trade and business

growth
3.3.1 Quantitative 4.1.3 Factors 4.3.1 Marketing m
sales forecasting contributing to

increased globalisation

4.1.4 Protectionism 4.3.3 Cultural and social issues

4.3.2 Niche markets
Assessment Unit tests Unit test Unit test Unit test
Mock exam Mock exam




Exam structure:

There are three A level papers, each comprising 100 marks and 2 hours in duration.

Paper 1

Marketing, people and global
businesses

Total marks: 100
Weighting: 35%
Exam time: 2hrs

Questions drawn from Theme 1
and Theme 4 content.

Section A: Based on stimulus material.
One data response question comprising a
number of parts, including one extended
open-response guestion.

Section B: Based on stimulus material.
One data response question comprising a
number of parts, including one extended
open-response question.

Paper 2

Business activities, decisions
and strategy

Total marks: 100
Weighting: 35%
Exam time: 2hrs

Questions drawn from Theme 2
and Theme 3 content.

Section A: Based on stimulus material.
One data response question comprising a
number of parts, including one extended
open-response question.

Section B: Based on stimulus material.
One data response question comprising a
number of parts, including one extended
open-response question.

Paper 3

Investigating business
in a competitive environment

Total marks: 100
Weighting: 30%
Exam time: 2hrs

A broad context will be issued in
November of the previous year.

Section A: Based on stimulus material.
This section will focus on the broad
pre-released context.

One data response question comprising a
number of parts, including one extended
open-response question.

Questions drawn from all themes.

Section B: Based on stimulus material.
This section will focus on a strand within the
broad pre-released context.

One data response question comprising a
number of parts, including one extended
open-response question.




